
Let’s get….

Planning



Let’s do this!

Honestly, we know how hard it can be to pull your socks up and get your 
marketing organised and so, we have created this guide to help you in your 
efforts.

Now, don’t get us wrong, this isn’t going to change your life overnight and 
have all your dream clients flocking at your door tomorrow but, it will go some 
way into getting you organised and having some consistency with your 
marketing activity.

If you’re sitting there day after day wracking your brains about what to post on 
LinkedIn, or what to talk about in your next blog piece, this guide is for you!

We’ll show you EXACLTY how to overcome that creative block and organise 
your marketing, so your activity becomes smoother and easier to manage.

It is important to remember that, even though we have written this guide to be 
as generic as possible, not all the marketing activity discussed will be suitable 
for your business. You should use this as a working document and 
continuously test, review and adapt your activity to ensure your reaching the 
right people at the right time.

Whilst you complete the planning tools within the guide, make sure you bear 
in mind your own target audience, business objectives and the time you can 
actually commit to carrying out the activities. 

The guide will take some thought and time at the front end, so set aside at 
least a few hours, where you can sit down and really think about each 
section. 

Trust us, this will save you time later down the line!

Let’s Go!



Knowing your objective

Before you start ANY marketing activity, you must take some time to know 
and understand your target audience and objectives. There are so many 
ways in which you can do this but, for now, we’ll keep it simple. In the boxes 
below, write out your keywords, objectives and target audience details.

So, what do you actually want to achieve? Write down EXACTLY what you want from
your marketing efforts, not just “more leads”. For example, think about how many leads do you want, 
at what value and over what time frame?

What does your target audience look like? Write down EXACTLY who you want to buy
from you and who your product suits. Don’t just say “Everyone” because that is rarely true. Think 
about their ages, locations, earning levels and other interests.

Objective

Target Audience

What are your keywords? When working out your keywords, try to think like a customer, what
are they likely to type into a search engine in order to find you? What phrases would they use? What 
words would they be thinking about? What problem might they be trying to resolve?

Keywords

What does your target audience look like? Write down EXACTLY who you want to buy
from you and who your product suits. Don’t just say “Everyone” because that is rarely true. Think 
about their ages, locations, earning levels and other interests.



Now you have your objective, target audience and keywords, we are 
going to pick 12 topics of interest around your business. This will be the 
basis of your 12-month plan.

A good way of finding out what topics people are interested in reading, 
is by reviewing your frequently asked questions. If you haven’t created a 
list of FAQ’s for your business… do it! Every time a client or prospect 
asks a question, write it down. These will form the basis for some of 
your content planning.

It is important for SEO, and just generally making your content relevant, 
that you answer the questions your audience is most likely to ask and
show HOW you and your service/product solves their problem/s. 

Make sure you bear this in mind when you’re choosing your topics.

If you want to get started straight away and don’t have a list of FAQ’S, 
look at the FAQ’s of similar businesses and use those as a starting 
point. 

From each topic, we are going to create a blog post and, from that, you 
are going to pick 8 smaller key points to talk about. These points will 
later become your social media posts for that month.

On the next page, list out your 12 topics. We have written an example 
for you below:

Choose your topics

Month Topic Key points

August Marketing Agencies –
How to spot a chancer!

1. No marketing review
2. Offering every service
3. Understanding
4. Goal Aligning
5. Cultural fit
6. Showcasing work
7. Checking skills
8. Testimonials

September What is SEO and should I 
care about it?

1. Keywords
2. Content
3. Google crawling
4. Lead generation
5. Google ranking
6. Meta data
7. Alt text
8. Backlinks



Your Turn!

Month Topic Key points

January

February

March

April

May

June

July

August

September

October

November

December



Now you have your topics, you are going to use these to write a blog or 
article, just ONE per month (unless of course you have the time to do 
more)

Blog pieces should be 300-600 words long which might sound a lot but, it 
really isn’t! Once you get going, 300 words won’t seem enough. Don’t 
forget to use some keywords within your text, but don’t stuff it!

As an example, Rebellion Marketing is a marketing agency (I mean, 
hopefully you know that by now!) and we want to be found for marketing 
services and so we use our keywords within articles and blogs that we 
write:

As you can see, we have included some of our keywords without taking 
away the readability of the copy. This is a must for SEO.

So, time to get writing! The easiest way to do this is to start putting your 
ideas down, don’t worry about the flow or bulking them out to start with. 
Just get your ideas down and then start to build sentences around them 
afterwards. Once you start to build it up, you can work on the flow of the 
piece.

The most important thing to do is set aside a few hours each month to get 
this done. Some planned time each month will save you lots of time in the 
future and ensure you have fresh content going out regularly.

Use the space on the next page to draft your first content 
piece.

Ok, I’ve got my topics, what’s next?



Blog Title: 



Remember those 8 key points we talked about? Well, now you have written 
your first blog, read through the content and pick out 8 key points that you 
made. Each of those points will now become 8 social posts that can be used 
across all of your social platforms (based on 2 per week). 

Working like this means your content is consistent across your website and 
social. You can of course create more than 8 posts from your content if you 
want to but 8 will give you 2 posts per week. For LinkedIn, we recommend 
posting these on a Tuesday and Thursday as a starting point, however, 
finding out when your audience is most likely to be online will be specific to 
you and your business.

We have written an example below:

Blog Key point Post Image

Marketing 
Agencies –
How to 
spot a 
chancer!

No 
marketing 
review

Have you had a 
marketing review?

If you’re paying a 
marketer but they 
haven't reviewed your 
current marketing… 
how could they possibly 
know what’s going to 
work for you and your 
business?

Review, amend and 
adapt is key to making 
your marketing work.

#Marketing #Reviews 
#Adapting

So, how does one blog turn into 8 pieces 
of content?

Now it’s your turn! Use the planner on the next page to create your posts!



Month Blog Key point Post Copy Image



Month Blog Key point Post Copy Image



I want to post more often so, what’s next?

Trying to come up with new ideas each day can be a nightmare… so don’t!

If you find it stressful trying to think of new content each day, just don’t. You 
can make an impact with a handful of posts each week and you should 
always focus on quality over quantity anyway.

But, if you would like to post every day, there are a few ways you can get 
inspiration and keep your sanity.

Try the techniques below:

1. Set up google alerts. Google Alerts are a great way to stay on top of the 
latest news for your industry and can help give you ideas for posts each 
day.

To set up Google Alerts, head to https://www.google.co.uk/alerts

Type in the topic you want to be alerted on in the box and hit “show 
options” to select the frequency, locations and type of results you would 
like.

Finally, add your email, and your done! You’ll have all the latest content 
delivered fresh to your inbox as frequently as you need it. 

https://www.google.co.uk/alerts


I want to post more often so, what’s next?

2. Use your FAQ’s – we mentioned this before when planning your blogs 
but, this is also a great tool to base your social posts on too. 

Your audience is looking for somebody who knows their stuff and can 
answer their questions, so doing that openly in social posts will help you 
gain engagement from those who are more likely to buy from you.

3. Talk about your own opinions, beliefs and experiences. Social media is 
just that, social. People want to learn about you and your personality. 
When you post, you don’t have to rigidly stick to business talk, you can 
add in personal stories and experiences and, you’ll find your network will 
then grow as people get to know you better.

4. Follow people in your industry and get inspired! Has someone in your 
industry posted about something you agree with? Or, maybe you hold 
the opposite opinion? Post about it! Now, we’re certainly not advising 
you to go and steal other people’s ideas and rip-off their posts but, using 
their posts as inspiration to start conversations is a great way to keep 
the content flowing.

5. Use https://forekast.com/

Forekast is a great tool to help keep you up to date with everything 
going on in the world. The topics are voted on by the community, so 
you know that events in the calendar are relevant and interesting 
enough for your audience to want to engage with.

6. Create a swipe file. Now “what the hell is a swipe file?” we hear you 
say. Well, a swipe file is simply where you store all the content ideas 
you discover whilst scrolling through your social feeds. 

When you are inspired by a post but don’t need it right there and then, 
save it in a swipe file! You’ll find your file builds up pretty quickly with 
content that you can get inspired by each day. Again, it’s really 
important not to just steal other people’s ideas but, you can certainly 
use them for inspiration, whether that be the topic itself or the design of 
the graphic.

https://forekast.com/
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